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Influence: The Psychology of Persuasion .1

REVISED EDITION
“For marketers, it is among the most important

—Jarirnal of Marketing Rescarch

ROBERT B. CIALDINI, PH.D.
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TESTED
ADVERTISING

METHODS

FIFTH EDITION

JOHN CAPLES

| REVISED BY FRED E. HAUN (15505
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Scientific
Advertising

CLAUDE C. HOPKINS

Nobody should be allewed te have
anything to do with advertising until
he has read this book seven times.
It changed the course of my life.
—David Ogilvy
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THE ADWEEK
COPYWRITING

ina 'l to

&opo 0lS S08 eSed Wjgo jI The Adweek Copywriting Handbook wlsS
95 9 a8 sigrel e lodilny gzyle )3 Cuwl Sk Ao Zuly g Lo
Wloaud 0013 Zwsgd Hwagigdd glp a5 (logiblyiwl lol taiwy b 4 Souiv
SawllS Luogieadus jo aSiol S00 aust L aubl aidly Glawse Llgise olices
Fubon 42 (ydo a0 Sy cawl iy B9y dlawbr p SE
LD aS cuwl gy ¢l 1 S5 ol 4 dagl Cuwel Logb0 Zug)s (690G e
39 Lol Ll gy b gjlwdbnly 1 (blo s glodsld das 1o o Baiuig 9
ol b dluly g cwl gl b gpidio 45 gupydd g ghigwel (o rledi,


https://modiresabz.com

10
Jaaa)s 4

oL jgp SawllS oGS
(The Copywriter's Handbook (¥th edition .V

A MASTER CLASS IN PERSUASIVE
WRITING FOR THE DIGITAL AGE

The
Copywriter’s
Handbook

A Step-by-Step Guide to
Writing Copy That Sells

Robert W. Bly
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4TH ITIOK

THE ULTIMATE

SALES
LETTER

ATTRALT NEW CUSTOMERS.
BOOST YOUR SALES.

DAN 5. KENNEDY
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